PEIIEH3Us
Ha cTaTblo «Analysis of economic concept of small business»

PaGora, npencraBneHHas Ha pelieH3UPOBaHKE, HAMTMCaHAa HA AHTJIMHCKOM S3BIKE U TO-
CBSIIICHA MCCIICIOBAHHUIO BEIYIINX JCTEPMUHAHT PAa3BUTHSA MAJoOro OW3HEcCa B COBPEMEHHOMU
PBIHOYHOM SKOHOMHUKE.

JlanHas TemMa O0COOEHHO aKTyallbHa Ha CETONHSIIHMN JeHb. Majoe mpennpuHuMa-
TEIbCTBO UTPAET BeCbMa OOJIBIIYIO POJIb B HAIIHOHAIBHON KOHOMHKE, €T0 Pa3BUTHE BIIHSET
Ha SKOHOMHYECKUH pOCT, HAa YCKOpEHHE HAYyYHO-TEXHHUYECKOTO IpOrpecca, Ha HACHIICHHUE
pBIHKAa TOBapaMH HEOOXOJUMOTO KayecTBa, HA CO3AaHHE HOBBIX JOMOIHUTEIBHBIX paboYnx
MECT, TO €CTh PEIIaeT MHOTHE aKTyaJbHbIE SKOHOMUYECKHE, COIIMAIbHBIC U JAPYTrHe mpodIe-
MBI.

Buunmanus 3aCIIYy’KUBACT NPCACTABIICHHAA B pa60Te ABTOPCKas ITOIbITKa OCMBICIICHUSA
MOHSATUS «IIPEANPUHUMATENBCTBO» C TO3UIMH AKIIEHTa HAa MPEANPUHUMATENBCKYIO JIesATelb-
HOCTb, OCHOBAHHYIO Ha HCIIOJIb30BAHUH I/IHHOB&IIPIOHHOfI niaeu, OCHOBHOM LEJIBIO0 KOTOPOIro
SBIISIETCS. MAKCUMU3AIIKs IPUOBLIN B IPOLIECCE MPOU3BOICTBA U peanu3anuu padot (yciyr).

ABTOpHI B cBOEil paboTe AaroT moApoOHbIN aHanM3 LieJel W 3aaad, CTOSIIUX IMEpes
MaibiM Ou3HecoM. [IpUMEHUTENbHO K POCCHUHCKON MpaKTUKE MPEANPUHUMATENHCTBA IENH,
KOTOpBIE CTaBSITCS CETOJHS HAITUM TOCYIapCTBOM IEpe]] MajibiM OM3HECOM, JIOCTaTOYHO Ce-
pbe3HbI U MaciITaOHbl. KOHEYHO, HEe BCE IeNTM MOTYT OBITh PEIICHBI B paMKax CYIIECTBYIOIIIE-
T'O YPOBHA pa3dBUTHUA MaJIOro nmpCaAnpruHUMaTCIbCTBA. HO, B COOTBCTCTBHU C ITOCTAHOBJICHHBI-
MU LEJSIMH, TOJKHA CTPOUTHCS CTPATETHs PAa3BUTHUS MaJOTO MPEANPUHUMATENHCTBA U Olle-
HUBATHCS 3PHEKTUBHOCTH 3TOTO PA3BUTHSI.

B cratbe moapoOHO aHANM3HPYIOTCS pa3HbIC MOAXOJbl K 3HAYCHUIO IMpeIIpUHUMA-
TEJIbCTBA: YNPABICHYECKUN, SKOHOMUYECKUH, COLUUAIBbHBIN, SKOJOTMYECKHN U CTpaTeruye-
ckuil. PaccMarpuBaeTcsi 3HaUeHHE MAOro MPEANPUHUMATENBCTBA C PA3IMYHBIX TOYEK 3pe-
HUS B 3aBUCHMOCTH OT €T0 BJIMSHUS HA 3KOHOMHUYECKOE Pa3BUTHE rOCYyIapCTBa.

Bce COACPIKAHUC CTATbU JIOTUYCCKH B3aMMOCBA3AHO W MOATBCPIKICHO LUTATAMU U3
ABTOPUTETHBIX UCTOUHUKOB.

OnpIT pa3BUTBIX CTpaH COBPEMEHHOIO MMpa CO BCEH OUYEBHUJHOCTBIO JI0OKa3bIBAET
HEOOXOAMMOCTh HAJIUYHs B JIFOOOW HAIMOHATHHOM YKOHOMHKE BBICOKOPA3BUTOTO M d(dek-
TUBHOT'O MAJIOTO MPEANPUHUMATEIBCKOIO CEKTOpa. YUUTHIBas CielM(UKY HOJHIATOTO B J1aH-
HOI paboTe BOIMpoca W M3JI0KEHUE €ro Ha aHTJIMHCKOM S3bIKE, T0JIaraeM, 4To CTaThsl Oyner
MHTEPECHA HE TOJIBKO POCCHUICKUM, HO U 3apyOeKHBIM YUTATEIISAM.

Pesrome: peuensupyemas HayuHas ctaths «Analysis of economic concept of small
business» cooTBeTcTBYeT BceM TpeOOBaHUSIM, IPEABSIBISIEMBIM K padoTaM Takoro poxa. Jlan-
Hasl CTaThs MOXET OBITh PEKOMEHIOBaHA K IMyOJIMKAIMK B yenickoM xypHaie «Ekonomické
trendy»
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