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I. INFORMATION TECHNOLOGIES IN MANAGEMENT
OF SOCIO-CULTURAL PROCESSES

—_—

SOCIO-CULTURAL PROCESSES IN THE CONTEXT
OF INFORMATION SOCIETY DEVELOPMENT

V. N. Goncharov Doctor of Philosophical Sciences,
assistant professor,

North Caucasus Federal University,

Stavropol, Russia

Summary. In the modern science there is a critical need for scientific reflection of essentially
new social and cultural processes which, gradually accruing from the late 20™ century, de-
fined the course of history in the 21st century. Formation of global information society is a
reality. Processes of formation of new social, economic and political relations adequate to
changes happen in the modern world as the project of modernist style is not fully completed,
in the context of serious social, economic and spiritual and moral crisis.

Keywords: society; worldview; society; information; information technologies; network culture.

Social and cultural processes are processes of unprecedented growth of in-
formation flows which change qualitatively relation of people to information,
knowledge, work and each other [7, p. 123-128]. These are globalization process-
es which change the dominating ideals and worldview of millions people, trans-
form values of social status and social institutions, power and authorities, tradi-
tions, customs and even space and time [10, p. 57-62]. These are new threats and
challenges which bring various societies to a state of cultural shock, increase so-
cial inequality, bear economic risks and spiritual shocks [11, p. 282-284].

It is generally admitted that in the modern world there is a rapid growth of
information technologies, technical and technology solutions in the field of
communications. However the scientific discussion on sources and motivation
of technological growth, on those sociocultural processes which form spiritual
and social order of development of technologies and correspond to new tech-
nical solutions with social and cultural shifts is still timely [4, p. 118-124]. Re-
searches of sociocultural changes in a context of formation of information socie-
ty have special relevance. The society is unprecedented scientific and social la-
boratory now, a society on which the transformations connected with moderni-
zation reforms and changes characteristic of globalization and information pro-
cesses were imposed [9, p. 78-82].

The relevance of research is also caused by outlined gap between re-
quirements of social practice (for example, in training of specialists in mass me-
dia, teachers, managers, government employees which could work professional-
ly in the field of social and communication technologies, PR, advertizing, in-
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formatics, remote education) and a level of understanding of sociocultural pro-
cesses in the sphere of formation of information society [5, p. 6-9]. Its formation
in the Western world is inseparably linked with mass society, development of
industry, increase in comfort of life and transition from category of need to cate-
gory of choice. However formation of mass society went in the conditions of in-
complete and imperfect modernization which, covering industrial area, practical-
ly did not affect social aspect [14, p. 10-16]. Social sphere was characterized by
strict hierarchy, artificial poverty, paternalistic dependence on a political regime.
Sociocultural features of mass society is an orientation of cultural forms to not
middle class needs, but to the lowest layer, labor and property equalization, pa-
ternalism, household asceticism, almost total absence of institutions of civil and
legal society [8, p. 87-93]. Before 1990s development of the information envi-
ronment was slowed down artificially. In this sphere the special culture based on
closeness of information, information passivity of citizens, fear to interpret and
use new information independently was created [13, p. 39-44].

Growth of information production (in the late 1980s or early 1990s) is
characterized by the sudden beginning and avalanche increase and also the fact
that it accompanied considerable reduction of production of goods and living
standards of many social groups. Production of an intellectual product faced the
insufficient level of culture of information consumption. As a result of high
property and consumer differentiation of the population two types of infor-
mation space are now formed: one of them includes modern means of telecom-
munications (digital forms of communication, the Internet and other technolo-
gies), and another consists of the most available (television and broadcasting,
the press). Mass layers of new poverty — information poverty — focused on con-
sumption of television product and artificially limited to it are formed.

Culture of information society as defined cannot be elite culture as infor-
mation society is global expansion of borders of communication in all spheres of
human activity [3, p. 80-85]. These problems do not only have theoretical and ac-
ademic value, but also serious practical orientation. The practical solution of the
problem of information inequality means significant positive transformations for
modern society: intensification of economic growth, increase in culture of manag-
ing and management, decline in unemployment, solution of problems of poverty
and social tension. Development of a system concept of the state participation in
information society, definition of a role of a state not only in the economic, but
also sociocultural transformations connected with informatization and globaliza-
tion are necessary for optimization of social processes [2, p. 168-177].

Globalization and formation of information society update scientific re-
search of impact of these processes on a society. Formation of the new social,
economic and political relations adequate to changes happens under the condi-
tions when modernization, in the context of economic and spiritual and moral
crisis, recession of many branches of industrial production is not fully completed
yet [6, p. 136-143]. In the modern world there is a rapid growth of new infor-
mation technologies, technical and technology solutions in the field of commu-
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nications. However the scientific discussion on sources and motivation of this
growth, on those sociocultural processes which form the spiritual and social or-
der to development of technologies still is relevant and correspond to new tech-
nical solutions with social and cultural shifts.

Such shifts may include process of expansion of network interactions.
Network forms of coordination begin to destroy mass society, making it hetero-
geneous, leading to destruction of uniform audience, transforming a public
sphere. In the information society a set of horizontal sources of information
dominate over vertical. These multiple horizontal information flows have a de-
stroying effect on social structure and hierarchies, without differentiating, and
washing away borders of institutions, groups, communities [1, p. 95-100]. The
image of such society can be presented in the rhombus form, but more flat from
the poles, losing its clearness of contours. The social hierarchy loses its mean-
ing. Social networks and network culture develop. Society returns to the past, to
the unstructured, syncretic stage. But it is only at first glance: breaking-up and
washing away structures release creative energy of individuals, atomize society,
complicating it. Sociocultural space also becomes complicated: information
space of sociocultural opportunities of coding and replication of knowledge and
virtual space - total space of simulacra included by bearers of network culture in
the routine reality are added [12, p. 73-78].
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1. PRACTICE OF INTERCULTURAL COMMUNICATION
AND ABSORPTION OF CULTURES IN THE PERFORMANCE
OF MODERN SOCIO-CULTURAL SOCIETY INSTITUTIONS

—_—

CULTURE IN ASPECT OF CROSS-CULTURAL COMMUNICATION
OF A MODERN SOCIETY

O. Yu. Kolosova Doctor of Philosophical Sciences,
assistant professor,

Stavropol branch of Krasnodar university

of Ministry of Internal Affairs

of the Russian Federation,

Stavropol, Russia

Summary. The term of communication appeared in the scientific literature recently and for
several decades of the 20th century became a key term in social and humanitarian knowledge.
It is explained by its special capacity to fill a word with various meanings, use it in different
informative purposes. The most general meaning concerns connection of any objects. Differ-
ent forms and types of communication and technologies corresponding to them are used in the
different cases.

Keywords: society; consciousness; socialization; social institutions; cultural identity.

So, it is possible to allocate verbal and nonverbal communications, oral
and written, printing and electronic. They can be considered in spatial and
temporary aspects, in local cultural cut (ethnic culture) and global (international,
crosscultural communication) [9, p. 123-128]. The concept of communication
includes category of mass without which it is difficult to do in the analysis of a
modern society. For this reason practically all thinkers of the 20th century
inevitably addressed this category. Characteristics of mass contain in works of
G. X. Ortega - i-Gasset, A. Adorno, E. Fromm, D. Bella and many others.
Culture represents a system of views, values and knowledge spread in the
society and passing on from generation to generation [13, p. 177-182]. If many
characteristics of a person have congenital and invariable character, then culture
IS a subject of assimilation and it can be various in different societies. The most
key and acquired aspects are almost not subject to changes: firstly, owing to the
fact that change of the central elements of the cognitive organization of the adult
requires massive influence, and, secondly, because for a person the most
intimate values become a goal in itself and renunciation of them generates
unconscious fears and loss of self-confidence. Of course, in the context of
serious and continuous shifts of societal nature even key elements of culture can
undergo transformations, however their change will happen with replacement of
one generation by another, than by reorganization of consciousness of adults
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whose socialization has already taken place [11, p. 282—-284]. In culture there
are several levels. National culture is the highest level; corporate culture is a
way of realization of the corresponding estimates and perceptions in the
concrete organization. Functional experts can also possess professional culture
and ethics [4, p. 118-124]. Interaction of cultures is a special type of direct
relations and communications which develop between at least two cultures and
also those influences, mutual changes which appear during in these relations.
Change of states, qualities, spheres of activity, values of that and other culture,
generation of new forms of cultural activity, spiritual ancestors and signs of a
way of life of people under the influence of the impulses from outside are of
crucial importance in the processes of interaction of cultures. As such results are
prepared gradually, processes of interaction of cultures as a rule is a large-scale
phenomenon (not less than several decades) [14, p. 10-16]. Elementary exchange
of goods, information, incidental contacts or even steady economic and other
relations which are not mentioning deep levels in structure of cultural activity, in
valuable orientations of representatrives of any culture, cannot be referred to
interaction of cultures, but act as forms of coexistence or contacts of cultures.
There are different levels of interaction of cultures [8, p. 136-143]. Ethnic level of
interaction is characteristic of relations between local ethnoses, historical and
ethnographic, ethnoconfessional and other communities. At the national level of
interaction regulatory functions are performed by state and political structures
[10, p. 87-93]. Civilization level of interaction gets spontaneous and historical
forms; however at this level thera are the most essential results in exchange of
spiritual, art, scientific achievements [5, p. 21-24].

The structure, substantial directions and specific forms of mutual ex-
change through which it is carried out, is important in interaction of cultures [6,
p. 21-24]. Exchange of economic technologies, professional experts acts as one
of the most ancient and widespread forms of interaction; interstate relations, po-
litical, legal connections are a steady type of interaction. Under the influence of
interaction of cultures there can be very peculiar changes in the language, art or
religious practice of the interacting people and also in their customs [3, p. 80—
85]. It is necessary to consider a concrete level of interaction of cultures —
whether communications at the level of the state or professional and corporate
relations, societies, organizations or through routine life of wide groups of the
population are carried out.

The international relations act not only as a form of interaction of cultures,
but they also comprise the whole chain of mechanisms by means of which it is
carried out. Besides the mechanisms operating within the international relations
in practice of interaction a system of social institutions and mechanisms in
cultures is widely used. As the important mechanism of interaction of cultures
the policy of modernization, national and cultural policy realized at the level of
the state and also in separate production and corporate structures, municipal
power, societies, organizations, cultural-national associations can act [2, p. 168—
177]. Results of interaction of cultures are very ambiguous if to analyze them
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within a short-term retrospective. Assessment of these results is rather difficult
procedure as the criteria allowing to speak about positive or negative
consequences of interaction are not elaborated yet. This statement cannot be
refered to those cases when one culture begins to stagnate under the influence of
interaction with another one and is gradually dissolved in it or passes into
nothingness. Such result was traced both in the past and present practice on the
example of the cultures of relic or archaic type which remain in a number of
regions, at their sudden collision with the cultures of modern type. These
cultures are not often ready in a short time and in high gear to master those
complex cultural shapes of functioning which are imposed by more dynamic and
differentiated cultural environment (industrial and post-industrial cultures) [1,
p. 95-100]. Nowadays a problem of conflict resolution is particularly acute: it is
necessary to find such ways of adaptation of similar cultures to the present that,
without undermining their internal essence, to make their contacts with the
modern world less destructive.

More difficult by results and consequences is interaction between cultures
which do not have a deep gap on the typological characteristics, on the ability to
dynamic changes, on the level of internal differentiation [7, p. 6-9]. Distribution
in any culture of instruments of labor, modern technologies, new estimated
criteria of routine behavior of the people, taken from foreign culture experience,
cannot be recognized as positive or negative, untill it is not clear how adoptions
have influenced deep qualities of cultural life of these people. New objects and
phenomena of cultural practice have to be estimated not in itself, but only from
positions of how they have helped this culture to adapt to changes from the
outside world, develop its creative potentialities. In each culture there is a
system of protective mechanisms capable to protect it from too intensive foreign
culture influence: for instance, mechanisms of preservation and reproduction of
previous experience and traditions, formation of feeling of cultural identity [12,
p. 73-78].

Bibliography

1. BaknanoBa O. A., baknanoB U. C., Epoxun A. M. Merononornueckiue KOHCTPYKTBI HC-
CJIEZIOBAHMs COLIMAILHOCTH COBpeMeHHoro oOmiectBa // Mcropuyeckas M cOLMAIbHO-
obpa3zoBarenbHas MbICHE. - 2016. - T. 8. - Ne 3-1. - C. 95-100.

2. baxmanoBa O. A., baxianos 1. C. CoBpemeHHas poccuiickasi COIMaIbHOCTh B KOHTEKCTE CO-
[IHATBHOTO KOHCTpyKIMoHu3Ma // Borpock! cormanbproi Teopun. - 2015, - T. 7. - Ne 1-2, -
C. 168-177.

3. Bomxosckoii A. JI., I'oBepaosckas E. B., MiBuenko A. B. O6pa3oBanue B Ti00anu3upyro-
memMcst mupe: ¢unocodckuid B3 / DKOHOMUYECKHE U T'yMaHUTapHbIE MCCIEeI0BAHUS
peruonoB. - 2013. - Ne 5. - C. 80-85.

4. Tosepnosckas E. B., Jloobrunna H. B. Bzaumuslie pedepeHInu Mex1y peanbHbIM U BUP-
TyaJIbHBIM ~ INIPOCTPAHCTBOM: HOBas KOMMYHHUKalMoHHas cpeaa // CouuaiabHO-
rymMaHuTapsble 3HanHus. - 2014. - Ne 7. - C. 118-124.

5. T'onuapoB B. H. Mudopmanmonnas norpeOHOCTh B OOIIECTBE: COLMOKYJIBTYPHBIM ac-
nekt // 'ymaHuTapHbIe U cCOMaIbHO-d9KOHOMHUYECKHEe Hayku. - 2012. - Ne6. - C. 21-24.

=11



10.

11.

12.

13.

14.

['onuapoB B. H. Wudopmaruzauus oOpa3oBaHus o0mecTBa: (pyHIaMEHTaIbHBIA acIIeKT
uccienoBanus nHpopmatuku // OyngamentanpHbie ucciaenoBanus. - 2012. - No 3-1. -
C. 21-24.

Daraganova Yu.S. ®unocodust Hayku // ['ymMaHUTapHBIE ¥ COIMATBHO-IKOHOMUYECKHE
Hayku. - 2011. - Ne 4. - C. 6-9.

Hxuoesa /. A., KamanoBa O. H. 3HaueHue CEHCOPHBIX TEXHOJOTHI B )KU3HEACATEIbHO-
CTH dYeJioBeKa // DKOHOMHYECKHME M TyYMaHHUTapHbIE HccienoBaHus peruoHoB. 2011. -
Ne 1. - C. 136-143.

Epoxun A. M. Hay4yHO-MH(OpPMALMOHHBIA aCHEKT HCCIEIOBAHUSA COIHOKYJIBTYPHOTO
pa3BuUTHs oOuiecTBa B 00JaCTH KYJIbTYPbl M UCKYCCTBA // DKOHOMHUYECKHUE U T'yMaHHUTap-
HBIE HcCIeI0BaHus peruoHoB. - 2015. - Ne 2. - C. 123-128.

Kamanosa O.H., Kapniyn A.b. OCHOBHBIE CTPYKTYpPHBIE AJIEMEHTBI MOJUTUYECKON Blla-
cru // T'ymanuTapssie u connanbibie Hayku. - 2010. - Ne 1. - C. 87-93.

JloGeiiko IO.A. CommanpHasd aKTUBHOCTH JIMYHOCTH B  OOIIECTBE: COLMAIBLHO-
nefarorndeckue acnektol hopmupoBanus // European Social Science Journal. - 2014. -
Ne 7-2 (46). - C. 282-284.

JloGeiiko 0. A. CounanbHO-IICUXOJIOTHYECKHE IPOOJIEMbl OOLIEHUS! B KOHTEKCTE MEX-
JUYHOCTHBIX OOIIECTBEHHBIX OTHOILICHHH// DKOHOMUYECKHME M T'yMaHUTapHbBIE HCCIENI0-
BaHUs peruoHoB. - 2015. - Ne4. - C. 73-78.

Hecwmesnos E. E. CooTHoleHNE peTUruy U HAyKd B TYMaHUTapHOM 3HAaHUU U COBPEMEH-
HOM obmecTBe (1o marepuanam MoHorpadguu K.B. Bogenko u A.A. MekymknHa «Xpu-
CTHAHCTBO U HayKa: UCTOpHUs U coBpeMeHHOcTh» (M., 2014)) // I'ymanurapuii FOra Poc-
cun. - 2015. - Ne 1. - C. 177-182.

Marsam T. 11., Matawm /I. B., Hecmesnos E. E. «Hayku o nipupone» u «HayKu O JyXe»:
cynpba crapoil muieMMbl // ['ymMaHUTapHbIE W COIHAIBLHO-DKOHOMHYECKHE HAyKH. -
2015. - Ne 1 (80). - C. 10-16.

=10



I[11. ADVERTISEMENT AS FACTOR OF OPTIMIZATION
THE ACTIVITY OF INSTITUTIONS
IN SOCIO-CULTURAL AREA

—_—

SPEECH INFLUENCE
AND LINGUISTIC MANIPULATION ADVERTISEMENT

S. A. Nurmukhambetova Senior lecturer,
. R. Mukhanbetova students,
Yu. D. Minina Astrakhan State Technical University,

Astrakhan, Russia

Summary. This article discusses the basic techniques of building advertising, which have the
greatest effect on the person. The essence of language manipulation and speech influence in
advertising is revealed. The article provides examples based on real advertising.

Keywords: advertising; speech influence; manipulation.

Language manipulation is the selection and use of such means of language
by which it is possible to influence the address of speech. Language manipula-
tion involves such an impact on the consumer of advertisement, which he does
not realize and perceives as part of objective information about the product [2].

The essence of language manipulation in advertisement is as follows: ad-
vertisement information is provided in such a way that the consumer on its basis
independently made certain conclusions. Since the consumer comes to these
conclusions himself, he automatically takes such knowledge for his own. There-
fore, he treats information less critically and with more confidence.

There are several most effective and correct ways to influence the audi-
ence with the help of speech manipulation [1].

1) Euphemization(replacing words with negative sense on neutral once).

For example, the word "poverty" is replaced by "low-income people”. The
example from the advertisement: “this shampoo is the best fit for people with
low income."

2) Comparison in favor of the manipulator (search for an object on which
you can rely on to make the product look in a good light). An example from the
advertisement: "Plenitude. When ordinary face cream is not enough."

3) Substitution of concepts (the concept is put in one row with negative
(positive) concepts and as a result itself acquires a negative (positive) meaning).
For example, it is proved that a product is just a fairy tale. The equating of a
good a fairy tale. The example from the advertisement: "KETTLER, movement,
lifel”
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4) Rethinking (a well-known fact or a person is assigned any new mean-
ing convenient to the manipulator). The example from the advertisement: "Silver
does not age — it becomes old."

5) Implanted assessment (the feature of an object is often placed next to
its name, then turning into its property). The example from the advertisement:
"Excellent travel Agency Cruise™.

6) Rhetorical questions (the questions are put that are simply impossible
to answer "no"). The example from the advertisement: "Do you want to be
healthy and beautiful? Buy Adidas sneakers."

7) Implicatures (information in the message is not present in open text, but
it is extracted by the reader because of stereotypes of his thinking). For example:
"Using the product as you become more beautiful!"(You are so beautiful; you
just need to multiply it). The example from the advertisement: "Give even more
Shine to your hair!"

8) Impact on emotions (positive).

The examples of advertisement: "Fresh breath of the morning will com-
pliment the aroma magic of great tea Greenfield. And may your everyday be
beautiful. Tea Greenfield. What you appreciate " Enjoyment of perfection does
not require words. Silence is Gold. Nescafe Gold is a commitment to excel-
lence.”

9) Social attitudes (manipulation of various social man’s attitudes: self-
esteem, self-assertion, public opinion, etc.).

It is possible to identify several key positions here:

- the desire for leadership, success.

- inclusion in the group of" stars", professionals.

- place in the social hierarchy

- to be related to "reference" cities, countries and their inhibitors.

10) world picture (appeal to the ideas of man about the world and its
laws).

There are three main directions within the world picture that are used in
advertisement [3]:

- the image of reality (wise thoughts, aphorisms, categorical statements).
Examples from advertisement: "Tefal. You always think of us."”

"Lecker": Simple as all genius»;

- the system of values (the use of different values, addressing either to the
social ideal values (love of neighbor, the desire for a better life, freedom, morali-
ty, justice, patriotism, civil rights, etc.), or to the individual-material ones (econ-
omy, benefit, profit, efficiency, guarantee, reliability, protection). Examples
from advertisement:" New "Drop-ultra” with an improved formula is effective
even in cold water". "Not everything is as affordable as the low price of Tele2
GSMy;

- stereotypic activity recipes (a variety of "magic recipes" that can save
people from all the problems). Examples from advertisement: "Nurofen” — and
the pain is gone!" "Vanish™ — linen from stains is easy to get rid of".
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As a result, we can say that many methods of manipulation are actively
used in the modern advertisement market. They are effective by addressing the
knowledge and stereotypes that are stored in people's minds. However, adver-
tisement, unfortunately, does not always carry true and honest information.
Therefore, the fact of such an impact on the audience is subjected to moral as-
sessment. In fact, no advertisement can get a positive moral assessment of its
content. The modern stage of advertisement should acquire a social orientation
and be characterized by the desire not only to meet the needs of people best, but
also to preserve well-being, not to harm society. Advertisement should general-
ize the interests of all parties involved. So there is a question of not using them
at all, but how to use them. Each company decides it for itself, however, despite
the desire to get much profit, the benefit must be consistent with the moral foun-
dations of the society.
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V. LIBRARIES, MUSEUMS IN MODERN INFORMATIONAL,
EDUCATIONAL AND SOCIAL SPACE

—_—

AR U VR TEXHOJIOI'NA
B IPOCTPAHCTBE COBPEMEHHOI'O MY3ES
IO. C. AreeBa Cmyoenmka,
Hayuonanvnwiii uccneoosamenvcxuii
YHUepcumem

«Buicuas wkona 3KOHOMUKUY,
2. Mockea, Poccus

Summary. The article discusses the role of interactive technologies as a tool for the formation
of a new museum environment. It discusses the general ways of using multimedia technology
in a museum. Application examples of augmented and virtual reality in the museum environ-
ment, their trends and development prospects are given.

Keywords: VR; AR; museum space; exhibition; virtualization.

My3ell ceroiHsi — He TOJIBKO XpaM HAayKH M HMCKYCCTBa, HO M IUIOLIAJIKa
IUIS pa3BIICYCHUM, CTIOCOOHAs yBJIEUb KaK B3pOCHbIX, Tak U Aerei. CoBpeMeH-
HbIE TEXHOJIOTMH IIPEBpAIIAlOT My3€HHOE IPOCTPAHCTBO B MAPK aTTPAKIMOHOB,
a DKCKYpCHs 10 MHTEPAKTUBHOMY MY3€I0 IPEBPAIIACTCA B YBJIEKATEIBHOE ITy-
temectBre. ONHUMHU U3 CaMbIX MEPCHEKTUBHBIX (OpMATOB IMojayu MH(pOpMa-
nuu sBasA0Tcs VR 1 AR Texnonoruu. VR (BupTtyanbHas peaqbHOCTb) — CO-
3JaHHBI TEXHUYECKUMH CPEJICTBAMH MHP, MOJHOCTHIO OTJIIMYHBIA OT HACTOS-
niero. AR (onosiHeHHas peaabHOCTh) HE MEHSIET OKPYKEHUE YEJIOBEKa, a JIHIb
MPUBHOCUT B HETO MCKYCCTBEHHBIE 3JIEMEHTHI MJIM YCTPAHSET pealibHble 00bEK-
ThI [15].

[enpto paboOThl ABISETCS PACCMOTPEHHE HanmOoliee PachpOCTPAHEHHBIX
CIIOCOOOB MCHOJIB30BAHMS MYJIbTUMEIUNHBIX TEXHOJIOTUN B My3€e: KaKk B Kaue-
CTBE€ BCIIOMOT'aTEJIbHBIX CPEJICTB Il OpraHu3alui IPOCTPAHCTBA, TaK U B Kade-
CTBE CaMOCTOSATENILHOTO AJIeMEeHTa (POPMUPOBAHUS HOBOW MY3E€MHOW Cpelbl, a
TaK)Xe UX NEPCIEKTUB Pa3BUTHS.

B cratbe [6] onuckiBatoTcst BO3MOXKHOCTH VR m AR TexHosoruii B kpea-
TUBHBIX MHAYCTPUSX, MEpEAaroIUX BU3yaJIbHYI0 HH(pOpMaIuio. ABTOpHI Omnpe-
JEJSIIOT aKTYyaJIbHOCTh MHTEPAKTHBHBIX TEXHOJIOTMI Ha NpPHUMEpPE TpeX HHIY-
CTpuii (KUHO, rajepeHbIi OM3HeC, TypU3M), MPUXO0JIA K BBIBOJY O TOM, UTO C UX
MTOMOUIBI0 KaXKJbId YEJIOBEK IMEPEKUBAET NMEPCOHATUZUPOBAHHBIN OMBIT, KOTO-
pOro HeJb3s AOCTUYD C MOMOUIBI0 KaKOW-TMOO ApYyroi TexHosoruu. Buptyanu-
3a1ysl My3€HHOI0 MPOCTPAHCTBA PACCMATPUBAETCS B CTaThE [S]. ABTOp TOBOPUT
00 U3MEHEHMSIX My3€esl KaK MHCTUTYTa KyJbTYpbI: C Pa3BUTUEM TEXHOJOTUN Me-
HSIETCA HE TOJIbKO BHYTPEHHUH U BHEUIHUI OOJIMK My3es, HO U MCUXOJIOTHS MO-
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cetutens. B cratbe [2] paccMarpuBaeTcs BUPTyalIbHbIA MYy3€d — ONMUCHIBAIOTCS
€ro MPEeUMyIIECTBa, HEAOCTATKU U BIMSIHUE HA COLMOKYJIBTYPHOE MPOCTPAHCTBO
Poccun.

VR u AR TexHONOrmyn mo3BOJSIOT PaclIMpPSATh BO3MOYKHOCTH SKCIIO3U-
[[MU: C OJIHOM CTOPOHBI, OHU MPEoOPa3yIOT MPOCTPAHCTBO My3es (IOTMOJIHSS €ro
JJABHO YTPAYEHHBIMHU PEJIMKBUSIMU WM HUCUYE3HYBIIMMH KUBOTHBIMH, BOCCO3/a-
I0T KOHTEKCT YHIEAIINX 3M0X), C APYroM, CO3Aal0T HOBYIO YHUKAJIBHYIO Cpey,
KOTOpasi MOXET (PYHKIMOHHUPOBATh HE3aBUCHUMO OT MECTOIOJIOKEHUS TOJIB30-
BaTeJIsi OTHOCUTEIHLHO (PU3UUECKOTO My3€sl — BUPTYyaIbHbIN My3ei [9]. Oxuumu
W3 CaMbIX NEPCIEKTUBHBIX PELICHUMN UCTIOIb30BaHUA AR TEXHOIOTUH SBISIOTCA
MyJIbTUMEINIHbIE MaKeThl, AR THJbI, KOTOPBIE HE TOJBKO COCTABJISIOT MEPCO-
HaJbHBI MapIIPyT, HO U MO3BOJIIIOT OCYILECTBIATh AETAIBHBI OCMOTP 3KCIIO-
HATOB, JOCTYIT K KOTOPBIM OTPAaHUYEH, WM T€X, KOTOPbIE OTCYTCTBYIOT Ha JaH-
HbII MOMeHT. Takasi TexHoJoTHs J00aBISET B OKPYXKAIOIIYIO JEHCTBUTENb-
HOCTh BUPTY&JIbHOE COJEP)KAHHE B PEXHUME DPEATbHOTO BpPEMEHH: Ipaduky,
TEKCT, BUJIEO- U ayJINO0-, YTO MO3BOJSIET MOCETUTEISAM 10JIy4aTh UH(pOpMaLHIO B
noxHoM ooweme [7]. [lpu HaBeeHUM Ha SKCIIOHATHI CMApTOH CUUTHIBACT Map-
KEpbl, HAHECEHHBIE HA HUX, U, B 3aBUCUMOCTH OT MECTONOJIOKEHHSI ITOCETUTEIIS
K TPOMU3BEJICHUIO MCKYCCTBA, BBIBOAUT Ha SKpPaH aKTyaJlbHYI0 HH(QOpMAIUIO.
TakuMm crmoco6oM peann3oBaHa JIONOJHEHHAS! PEaJbHOCTh B My3ee AHTBEpIICHA.
Ona B/IOXHYJIA )KU3Hb B KapTUHBI PyOeHca: ¢ momolibio cuctemsl 1Beacon crano
BO3MOYKHBIM HE TOJIBKO aHHMMHPOBATh TMOJOTHA, HO U M3Yy4YaTh PEHTT€HOBCKHUE
CHUMKH KapTHH, a TAK)K€ pacCMaTpUBaTh HKCIIOHATHI OJMkKe (C MOMOIIBIO TEX-
HoJoTHH «zoomy) [3]. Oukm momonmHeHHO# peanbHOCTH Google Glass cuuThbI-
BAIOT JIATYMKH, YCTAHOBJIEHHBIEC PAJIOM C OOBEKTAMHU, a YIIPABIECHUE UMU MTPOUC-
XOJIUT Ha OCHOBE I'OJIOCOBBIX M YKECTOBBIX KOMaH/ MMoJjb30Batesns. OHU HE TOJb-
KO IPOKJIaJbIBAIOT MapUIPyT U 00ECIEYMBAIOT HABUTALMIO B MOMEIIECHUSAX MY-
3es1, HO U COMPOBOXKAAIOT SKCKYPCHUIO BUAEO- U ayIU0- Matepuainom [11].

Bupryanbnas peansHocth (VR) B mpocTtpancTBe My3est coznaeT dpdext
IIOJIHOTO TIOTPYKEHUS, MO3BOJSET NMEPEHOCUTh INOCETUTENIEH HA THICAYU JIET
HAa3aJl ¥ 3HAKOMUTHCS C DKCIIOHATAMU B PAMKAax MCTOPUYECKOTO KOHTEKCTA, a
UCKYCCTBEHHAsl cpella 3aMeIlaeT 3pUTEN0 BCIO ayAMOBHU3YyalbHYIO HHGpOpMa-
1110, TOCTYNAIOIIYI0 U3 OKpy»Karouiero mupa. Hanpumep, B 2017 rony B Tate
Modern mpoxoauna VR-BeicTaBka, nocBsimieHHas Mopawibsau. Ee co3natenu
BOCCO3/JJaJII MAaCTEPCKYI0 XYAOKHUKA B BUPTYaJIbHOM pEajJbHOCTH, YTO MO3BO-
JIMJIO 3PUTENIO HE TOJBbKO nepemectuthbes B [lapuxk Ha 100 net Ha3an, HO U IpuU-
KOCHYTBCSl K HaXOosAuuMcs B MacTepckoil mpeameram [7]. [Tono6Hy0 TexHOI0-
TUI0 monpoOoBanu U B TpPeThSIKOBCKOW raiepee: ¢ Momoiibio VR-rapHUTYphI
CTaJ0 BO3MOXXHBIM IepemenieHue B macrepckue Hataneu I'onuaposoit u Kazu-
Mupa ManieBnuya. TeXHONIOrMM MO3BOJIAIOT HE TOJIBKO XOJWTH IO KOMHAaTam H
NIEpPEIBUTATh MPEIMETHI, HO U CO3[aBaTh IIEAEBPbl BMECTE C TEPOSIMU C MTOMO-
uipt0 VR-kucru [7].

BupryanbHas peaJbHOCTh HCIIOJIB3YETCS KaK MHCTPYMEHT JUISl U3Y4YECHUS
My3€eB, KaKk UMEIOIIUX, TaK U He UMEIIuX (pusndeckoro aHaiora. Bupryans-
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HBIE TYPBI MO3BOJSIOT JIOMSIM 3HAKOMHUTHCSA C DKCIIOHATAMU W3 JIIOOOW TOUYKH
mupa. Komnanus IBM co3pana BUpPTyallbHYIO IUIOMIAAKY MEKMHCKOTO 3amnpeT-
HOTO TOpOoJa, 1aB BO3MOXHOCTh YBUJETh €r0 T€M, KTO HE MOYET ChE3IUTh B
IlexknH. BupTyalibHblid Typ IO ABOPIIOBOMY KOMIUIEKCY HPEAOCTABISET BO3-
MO>KHOCTb MOAPOOHOTO OCMOTpA: MOJHOPa3MEpHbIE TTOMEIIEHUS C HEBEPOSITHOU
TOYHOCTBIO BOCIIPOM3BOJAT APXUTEKTYPY IABOPLOB, UMHUTHPYS MOJHOE IOIpPYy-
»eHue noceturtelis [12]. BupTyanpHblid My3el 4aCTHOM KOJUIEKIIUM ceMbu Kpe-
Mep, (DU3HUECKOro aHajlora KOTOPOTO HE CYIIECTBYET, OTKPBIBA€T JOCTYH K
74 mpon3BeCHUSAM TOJUTAHACKMX H (ramaHackux XymnokHuKoB XVII Beka.
Bragensipl My3est 0TKa3aIuCh OT CTPOUTENIBCTBA TPAJAULIMOHHOTO My3€sl M3-3a
TOT0, UTO HE BCE JIIOJIM MOTYT noexarth B ['omnmanauio. Toraa 6su10 pazpaboTano
BUPTYaJIbHOE MIPOCTPAHCTBO MY3€sl, O3BOJISIIOLIEE TYJISTh IO HEMY M MCCIEN0-
BaTh KapTHHBI MO JIIOOBIM YTJIOM, @ TAKXKE U3y4aTh PEHTT€HOBCKHE CHUMKH [4].

CeronHst pa3BuTHE HOBBIX (DOPM MY3EHHBIX MPOCTPAHCTB C UCIIOJIH30BA-
HueM AR u VR TpeOyeT 3HaunuTeIbHBIX BIOXKEHUHN, TOATOMY HE KaXIbld My3eil
MOKeT cebe 3TO mo3BoJUTh. OJIHAKO, B MEPCIEKTUBE MCIOIb30BAaHUE UHTEPAK-
THUBHBIX TEXHOJOTUN MOXKET MOBBICUTh KOHKYPEHTOCIIOCOOHOCTh My3€s M POCT
€ro MOCEIAaeMOCTH. 3a CYET YEro CTAHET BO3MOXKHBIM YBEJIIMYEHUE €r0 KYyJIb-
TypHO-00pa3oBarenbHOi 0a3bl [9]. Hampumep, 3a cueT pa3BUTHS UHTEPAKTHB-
HBIX TEXHOJIOTUH ayJUTOPHs BUPTYaJbHBIX pocCUUCKUX My3eeB ¢ 2012 mo 2017
rojaa ysenauuuiack noutu Ha 70 Teic. [1]. [{ludpoBbie TEXHOIOTUU TaKKE MOBbI-
CAT AOCTYIHOCTh MH(MOPMALIMK: 332 CYET BUPTYyaJIU3aALHUH My3es JIIOAU (B TOM
4ycle, ¢ OrPaHUYECHHBIMH BO3MOKHOCTSIMH) CMOTYT IOJy4YaThb PEJIEBAHTHYIO
uHpopmanuoo 00 3KCMO3ULIMH NpAMO U3 aoMa. ClienoBaTeabHO, PaCHIMPEHHE
pPaMOK My3€HHOI0 MPOCTPAHCTBA MPEAOCTABUT 3PUTEIO O0JIee IIUPOKUI CIEKTP
BO3MOXXHOCTEH 111 u3yueHusi skcrioHatoB [5]. Ha mmatdopme Google Art
Project yxe mpenctaBieHO MHOKECTBO BHUPTYaJIbHBIX TYpOB — IOJIb30BaTEIh
MOKET IMOCETUTh MMOHPABUBIIUICS My3el U3 000# Touku 3eMHOro 1mapa [10].

Taxkum oOpa3zom, VR u AR TexHOnmoruu HaxomsTCs Ha dTane aKTUBHOTO
Pa3BUTHS, MPOHUKASI B KYJIbTYPHBIC U 00pazoBaTeNbHbIe Chepbl, OHU MO3BOJISIOT
WHCTUTYTaM HaXOJUTh HOBBIE CIOCOOBI Mogaun undopmanuu [6]. [Ipunumas Bo
BHMMaHHE POCT MHTEpeca MoTpedutenell K MHTEPAKTUBHBIM TEXHOJOTHSM, MbI
MO’KEM TOBOPUTH O BBICOKOM TOTEHIIMAJIE Pa3BUTHsI HOBBIX (HOPM My3EHHBIX
IIPOCTPAHCTB, BBIXOASAIINX 32 PAMKH TPAIULUOHHOTO My3es [9].
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MY3EHMHO-9KCKYPCUOHHAS JEATEJBHOCTH
B OBPA3OBATEJIBHOM INTPOCTPAHCTBE BY3A
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Anmaticxuii 2ocyoapcmeeHHblil

azpapHulil yHugepcumen,

2. bapuayn, Anmatickuii kpau, Poccus

P.
E.

Summary. The article discusses the importance of the use of the Museum and the organiza-
tion of excursion activities to expand cultural educational space of the modern University.
Use of opportunities of sightseeing and Museum activities characterizes a cultural orientation
of the educational process, strengthening the role of cultural education.

Keywords: educational space of the university; general cultural competence of the future
specialist; educational potential of the museum environment.

dopmupoBaHue NPOPECCHOHATBHBIX U OOIIEKYIbTYPHBIX KOMIIETEHIIUHN Y

Oyayiero crenuaiicTa sSBIIeTCS aKTyalbHOU 3a7adei, peraemMoil B 00pa3oBa-
TEJILHOM MPOCTPAHCTBE COBPEMEHHOTO By3a. DPHEKTUBHOCTH MyTEH, CPEICTB U
CIIOCOOOB pa3BUTHs OOMIEKYIHTYPHON KOMIIETEHTHOCTH OMPEESETCS UX BO3-
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MOKHOCTSIMH B TIOBBIIIIEHMH YPOBHS KYJBTYPBI JINYHOCTU B 00pa30BaTEIbHOM
yUpexKJACHUH U 3a ero npeaenamu. KynsTypHoe o0pazoBaresibHOE IPOCTPAHCTBO
CTYJICHTOB HE OIpaHUYUBAETCA YUYEOHBIM MPOIIECCOM B By3e. Paciupenue Kyib-
TYpPHOTO 00pa30BaTEILHOIO MPOCTPAHCTBA MOXET OCYIIECTBIISITHCS MOCPE.-
CTBOM HCIOJIb30BaHMS Pa3HBIX UCTOYHUKOB KYJIbTYPhl U PA3IMYHBIX BUIOB 00-
pazoBaHusA. JIEKIIMOHHBIE U MPAKTUYECKUE 3aHATHS, TPAOULUOHHO HCIOJIb3ye-
MbI€ B 00pa30BaTEILHOM MPOCTPAHCTBE By3a B KAYECTBE OCHOBHBIX (hOpM Opra-
HU3ALUU ayJIUTOPHBIX 3aHATHA CErOJHs aKTUBHO JIONOJHSAIOTCS 3aHIATHSIMHU B
MHTEpHET-KJIaccax. be3ycnoBHO, UCITOIB30BAHUE BO3MOKHOCTEN COBPEMEHHBIX
MH(OPMALIMOHHBIX TEXHOJOTUHN SBJSETCS HEOOXOAMMBIM YCIOBHEM paCIIMpe-
HUS BY30BCKOI'O 00pa3oBaTEIbHOIO MPOCTPAaHCTBA. BMecTe ¢ 3TUM He clieqyer
WTHOPUPOBATh 3HAYMMOCTHb IEPBOMCTOYHMKOB KYJBTYphl. B KaduecTBe OCHOB-
HBIX NEPBOUCTOYHUKOB KYJBTYPbl BBICTYNAIOT 3KCIIO3UIIMA MY3€€EB, BBICTABOK,
OouboTeuHbIe (POHIBI.

[Tonomuieky nHTEpEca YelloBeKa K My3€r0 U My3€HHON J1eATeNbHOCTH 00b-
sacHseT Benukuid pycckuit punocodp H. @. denopos «... oT mamsTH, T.€. OT BCE-
ro 4eJIOBEKa POJMIIMCh MY3bl U My3€H, HHA4Y€ CKa3aTh, KaK JUHTBUCTUYECKUE U
NICUXOJIOTMUECKHUE UCCIIEIOBaHUS YOEXKAAt0T HAC, YTO My3a U My3€l COBpEMEH-
HbI CAMOMY Y€JIOBEKY, OHU POAMIINCH BMECTE C €r0 CO3HAaHUEM» [3].

Hcnonp3oBanne My3es B 00pa3oBaTeIbHOM MPOIECCE By3a SBISETCS
BA)KHBIM U 3HAYMMBIM CPEJCTBOM Pa3BUTHS OOIIEKYJIbTYPHOW KOMIETEHTHOCTH
OyIyIlero CeuairucTa, B CBA3M C TEM, YTO MY3€H SBISETCS NCTOYHUKOM KYJIb-
TYPHBIX LIEHHOCTEM, XPAHWIIUILIEM KYJIbTYPHBIX 3TAJIOHOB M OIBITa COUUOKYJIIb-
TYpHOU esaTenbHOCTH. COBPEMEHHBIN YEIOBEK CETOAHSA HAXOAUTCS B OTPOMHOM
MH()OPMATMOHHOM MPOCTPAHCTBE. B 3TOW CUTyalluH CTaHOBHUTCS aKTyaJlbHOMH
npobJiemMa aHanu3a u oroopa uHpopmanuu. B coBpeMeHHOM 0011eCTBE BMECTE C
O00OBEKTHUBHOW M3HAYAIHLHON MH(OpMAaIMEel CyIIeCTBYET OIPOMHOE KOJUYECTBO
BTOPUYHO WJIM MHOXECTBEHHO IepepadoTaHHOM uHpopManuu. MHOTOKpaTHO
nepepaboTaHHas UH(GOPMaIUS B OTIUYUE OT U3HAYAILHONW MHGOPMAIINH HE SIB-
asieTcst 6a3uCcoOM TMOJIyYEHHUs JajbHEHIIMX 3HaHUM, 0ojee TOro, MHOTOKPATHO
n3MeHeHHas: nHpopmarus crnoco0cTByeT (HOPMUPOBAHUIO JIOKHBIX IIEHHOCTHBIX
opueHTalMii. B npeosoneHny BOZHUKIIUX IPOOJIEM MOKHO U HYKHO UCIOJIB30-
BaTh MOTEHIHUAN My3es. JIF0O0Bbh Kk Mayioi u Oonbiioi Pomune moakperuisieTcs
HApOJIHBIM U PO(PECCHOHATBHBIM UCKYCCTBOM B TEKCTAX, )KUBOIMCHBIX MOJIOT-
Hax u 1p. [1]. B My3elHBIX 3KCNO3MIMAX HAKOIUIEH OIPOMHBIN 3aIac JIy4IInX
00pa3loB UCKYCCTBA, HA KOTOPBIX MOYKHO MOCTUYb MHUP, OTEYECTBEHHYIO U MU-
POBYIO KyJIBTYpY, GOpMUpOBaTh dcTeTUYecKuil BKyC [2]. ColmoKynbTypHas Jie-
ATENbHOCTh MYy3esl 0a3upyeTcsi Ha NEPBUYHOM, MOJIMHHO OOBEKTUBHOM, UCXO/I-
HOI MCTOpPUYECKON U KynbTypHOU nHpopMauuu. [ToatoMmy my3eil cnenyer pac-
CMaTpUBAaTh HE TOJIBKO B KaYeCTBE CUMBOJIA KYJIbTYpPbI, HO U KaKk 00pa3oBaTeib-
HOE yUpEeXKICHHE, UTPAIOIee BAXXHYIO POJb B (POPMHUPOBAHUU M PA3BUTUU O0-
HIEKYJIBTYPHOM KOMIETeHIMH Oyayuiero crenuanucrta. CoBpeMEHHBIH My3eil
UMeeT COOCTBEHHBIH 00pa30BaTENbHBIN MOTEHIMAN, CIOCOOCTBYIOLIUN Pa3BU-
TUIO OOUIEKYJIBTYPHOM KOMIETEHIIMH OyAylIero creuuaiicra. B atom mpoiec-
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ce 0OJBIIOE 3HAUCHHE UMEET My3eiHas MeJaroruka, akTUBHbIE METOAbI 00yue-
HUs, My3€lHBbIE MPEAMETHl U My3€iHas cpefa, 0Opa3Hblid S3bIK AKCIO3UIUN U
MPOU3BEJCHUN UCKYCCTBA, OOpaIieHe K KyJIbTYPHBIM 3TaJOHAM.

Benymmmu negarorndeckuMu yciaoBusiMU 3P GEeKTUBHOM peanu3aiu 00-
pPa30BaTENLHOTO MOTEHIMANA MY3€HHOW cpeibl SBISIIOTCS OpraHU3allMOHHO-
METOIMYECKHE, MOTUBHUPYIOIIUE, COJEPKATENbHbIE U MPOIECCyalbHbIE YCIIO-
Bus. OpraHu3alMoOHHO-METOJAMYECKUE YCIOBHS BKJIIOYAIOT B3aMUMHYIO KOOP/IHU-
HAIUIO IIeJiel 00pa30BaTeNBLHOrO MPoIIecca By3a U LeJenoJaranis opraHu3ainuu
MY3€iHON cpefibl, COOTBETCTBUE 00pa30BaTEIbHOMN MPOTrPaMMBbI, PeaTu3yeMon B
MY3€IHON SKCIIO3UIIMU BO3PACTHOMY M OOILIEKYJIBTYPHOMY YPOBHIO Pa3BUTHS
oOydJarormuxcs. B kadecTBe MOTHUBHUPYIOIIMX YCJIOBHH peayn3aiuu 00pa3oBa-
TEIbHOTO TMOTEHIMANa MY3€HHOW CpeAbl BBICTYMAIOT SMOIMOHAIBHO-
MICUXOJIOTHYECKUE YCIOBHs, (hopMuUpyromme arMochepy 3MOIUOHATEHOTO KOM-
dbopTa ¥ TO3UTUBHOTO BOCHPHUATHS MY3EHHBIX MPE3CHTALMA M HKCIIO3UIIMMA,
MIPEIMETOB-TIOJIMHHUKOB, CTUMYJUPYIOIIUX TMPOSBICHUE MO3HABATEILHON H
TBOPUYECKOHN akTUBHOCTU oOyuaromuxcs. CoaepKaTellbHble YCIOBUS ONPEeis-
IOT BBEICHHUE B COJIEpKaHUE 00pa30BaATEIBHOTO MPOIECCa CEMAHTUKH MPEIMET-
HOTO U COOBITMHHOTO psAJa, MO3BOJSIONINX O0ydarolemMycs MpeoJosieTh U Bpe-
MEHHBIE KYJIbTYPHO-UCTOPUYECKUE IAUCTAHIIMU U TIOHATh MY3EHHYIO JKCIO3H-
IIUIO0 COLMAJIbHO-UCTOPUUYECKOTO U TBOpUYECKOro cojepxanus. Iloatomy Bax-
HBIM COJIEP>KaTEIbHBIM YCJIOBHEM SIBIISIETCS pa3pabOTKa MEAArorHyYecKy ajiar-
TUPOBAHHOTO TEKCTa dKCKypcuH. [IporeccyaapHbie yCIOBHUS peanu3anuu oopa-
30BaTEIHHOTO MOTEHIIMATa My3eHHOM Cpebl OMPEAEIAIOTCA JEMOKPAaTUIECKUM
perIaMeHToM MY3€HMHOTrO 00pa30BaTENbHOTO Mpoliecca. DTH YCIOBUS IETEPMHU-
HUPYIOTCS BAPHATUBHOCTHIO MPEAMETHO-TIPOCTPAHCTBEHHOTO OKPYXEHHUS U CO-
3[IaI0T BO3MOKHOCTH CBOOOIHOTO BBIPAXCHHS MBICIIEH, OTKPHITOCTH UYBCTB U
AIMOIIMI 00yUYarOIIHNXCA.

Hcnonbs30BaHne BO3MOKHOCTENW 3KCKYPCUOHHOW U MY3E€UHOU JI€STEIIbHO-
CTH XapaKTEepPHU3YeT KYyJbTYPOJOTUYECKYIO HAIPaBICHHOCTh 00pa30BaTEIIbLHOTO
npolecca, yCUJIeHUEe KyJIbTypooOpasyrolel posin o0pa3oBaHMsl B MOATOTOBKE
OyIyIero crenuaiicTa Kak 4eoBeka KyJbTyphl, 00Jadaroniero o0meKyabTyp-
HBIMH U IPO(HECCUOHATBHBIMA KOMIIETCHIIHSIMHU.

Bbub6anorpadguyeckuii cnucok

1. BomukoBa M. A. Ponp My3eilHOW TeAarorukd B OpraHU3aluu 00pa3oBaTEIbHO-
MIPOCBETUTENBCKON JesTenbHocTH Mysesi-ycansonl «ScHas [onsuay // XXIII MexnyHa-
ponnsie ToncroBCkue urenus. — Tyna: TI'TIY um. JI. H. Toncroro, 1997. — C. 54-57.

2. Jliooumona T. b. Beenenue //OpueHTupbl: cOOpHUK Hay4HbIX cratei /moj pen. T.b. Jlio-
6umosoil. — M. : UOPAH, 2001. — 256 c.

3. ®enopos H. ®. Myseii, ero cmbici u Ha3HayeHue //Counnenust — M. : Meicib, 1982, —
C. 575-604.
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ILJIAH MEKJIYHAPOJHBIX KOH®EPEHIIAN, TIPOBOINMbBIX BY3AMHA
POCCHUMU, ABEPBAMI)KAHA, APMEHUU, BOJITAPUU, BEJIOPYCCHH,
KA3AXCTAHA, Y3BEKHCTAHA U YEXUU HA BA3E
VEDECKO VYDAVATELSKE CENTRUM «SOCIOSFERA-CZ»

B 2019 TOY

Jara

HazBanmue

2-3 mag 2019 r.

CoBpeMeHHbIE TEXHOJIOTUH B CHCTEME JIOTIOJHUTEILHOTO U IMTPO(PECCHOHAIBEHOTO
00pa3oBaHuUs

10-11 mas 2019 1.

Pucku 1 6€301aCHOCTh B MHTCHCHBHO MEHSIOIIEMCSI MHpE

13-14 mas 2019 1.

KynbpTypa TonepaHTHOCTH B KOHTEKCTE MPOILIECCOB III00AIN3AINN: METON0IOTHs
HCCIICOBAHMS, PEATHU M IEPCTICKTHBEI

15-16 mas 2019 1.

IIcuxonoro-nemarorndeckue HpO6HCMLI JIMYHOCTH M COITMAIBHOTO B3aNMOICH-
CTBUA

20-21 mas 2019 1.

Tekcr. Ilponssenenue. Ynrarens

22-23 mas 2019 1.

ITpodeccronansHOe CTaHOBJIEHHE OYMYIIETO YUHUTENS B CHCTEME HEIPEPHIBHOTO
00pa3oBaHusl: TEOpHsl, IPAKTHKA M NEPCIIEKTHBEI

25-26 mas 2019 1.

VIHHOBAITMOHHBIE TIPOLIECCH B SKOHOMUYECKOH, COITMAIbHON 1 JYXOBHOU cdepax
JKM3HU 00IIecTBa

1-2 nronsa 2019 1.

COI.[I/IEIHBHO'3KOHOMI/I‘IGCKI/IG HpO6J’ICMBI COBPEMCHHOTI'O 06H.leCTBa

10-11 cents6ps 2019 1.

[TpoOmemMbl cCOBpeMEHHOTO 00pa30BaHMsA

15-16 cenTs10ps 2019 1.

Hosrie MNOAXO0Abl B 5)KOHOMHUKC U YIIPABJICHUU

20-21 cents0ps 2019 .

TpaauumoHHAs U COBPEMEHHAs KyJIbTypa: UCTOPUS, aKTyaJIbHOE MOJIOKEHHE U
TIePCIEKTUBBI

25-26 centsops 2019 r.

[Ipo6eMbl CTaHOBICHHUS POQPECCHOHANA: TCOPETUUCCKUE IPHUHIIUATIBI aHATH3a U
MIPaKTUYECKHUE PEIICHHUS

28-29 centsiops 2019 r.

OTHOKYJIbTYpHas HACHTUYHOCTh — (DAKTOP CAMOCO3HAHHMS OOIIECTBA B YCIOBUAX
riI00aan3anun

1-2 oxta6ps 2019 .

WHoCTpaHHBIH SI3BIK B CHCTEME CPEIHET0 U BBICIIET0 00pa3oBaHUs

5—-6 oxTs16ps 2019 1.

CeMLH B KOHTCKCTC IICAAarorudcCKux, INCUX0OJOrH4YCCKUX U COMUOJIOTUYCCKHUX
HUCCIIEIOBAHUMN

12-13 oxrs6pst 2019 1.

Wudopmarunzanus Beicero 00pa3oBaHus: COBPEMEHHOE COCTOSIHUE M IIEPCIIeK-
TUBBI Pa3BUTHUS

13-14 oxts6pst 2019 1.

HCHI/I, 3aJa41 U ICHHOCTHU BOCIIUTAHUA B COBPCMCHHBIX YCJIOBUAX

15-16 oxts6pst 2019 T.

JInaHOCTB, 00IIIECTBO, TOCYAAPCTBO, MPABO: MPOOIEMBI COOTHOIICHUS U B3aUMO-
JNEWCTBUS

17-18 oxts16pst 2019 1.

TeHJIeHHI/II/I Pa3BUTHUA COBpeMeHHOﬁ JIMHTBUCTUKH B 3IIOXY I‘J'IO6aJ'II/ISaIlI/II/I

20-21 oxts6ps 2019 r.

COBpeMeHHaﬂ BO3pacTHas MCHUXOJIOTUA: OCHOBHBIC HANIPAaBJICHUSA U MCPCICKTHUBLL
HUCCICO0OBAHUA

25-26 oktsa6ps 2019 .

COI.[I/I&HBHO'C)KOHOMH‘ICCKOG?, CONUAJIIBHO-TTOJIMTHIECKOC U COLITUOKYJIbTYPHOC pa3-
BUTHC PCTHOHOB

28-29 oxkts6ps 2019 .

Hayka, TeXHHKa 1 TEXHOJIOTHS B YCJIOBUSIX TII00IN3AIMN: TTapaANTMaIbHbIE
CBOHCTBa M NpOOJIEMBI HHTEIpauu

1-2 HOs10ps 2019 1.

Pemurus — HayKa — O6H.IGCTBOZ HpO6J’IeMLI 1 NCPCHCKTHBLI BSaHMOHCﬁCTBHH

3—4 Hos10ps 2019 T.

[podeccronanm3m yuntens B HHGOPMAIOHHOM 00IIecTBe: TPpoOIeMbl popMu-
POBaHUS ¥ COBEPIICHCTBOBAHUSI

5-6 HOs10ps 2019 T.

AKTyaJ’IBHHG BOIPOCHI COIUAIBbHBIX I/ICCJ'ICI[OBaHI/Iﬁ u COI.[PIaJ'IBHOﬁ pa60TBI

7—8 HOs1Ops 2019 T.

Kraccuueckass U cOBpeMeHHasi JHUTeparypa: NPEeMCTBEHHOCTh M TMEPCIEKTHUBBI
OOHOBJIEHUS

15-16 HOs10ps 2019 1.

HpO6J’IeMH Pa3BUTHS JTUIHOCTH! MHOFOO6paSI/I€ 8(0210.C091(0):1

20-21 Hos6ps 2019 .

[MoAroToBKa KOHKYPEHTOCIOCOOHOTO CIIEIMAIMNCTA KaK [e]lb COBPEMEHHOTO 00-
paszoBaHus

25-26 Hos10ps1 2019 T.

I/ICTOpI/Iﬂ, A3BIKN U KYJIBTYPBI CJIABAHCKHUX HAPOJOB: OT UCTOKOB K I'pAAYHIEMY

1-2 nexabps 2019 .

HpaKTI/IKa KOMMYHHUKAaTUBHOT'O ITOBEJICHNA B COUAIBHO-TYMAaHUTAPHBIX UCCIIC-
JOBAHUAX

3-4 nexabps 2019 1.

HpO6HCMBI 1 MCPCHECKTUBBI PA3BUTHUS DKOHOMUKHU U YIIPABJICHUA

5-6 nexabps 2019 .

BesomacHOCTh "eoBeka 1 001iecTBa Kak mpodieMa COrMaaIbHO-TyMaHUTPAHBIX
HAyK
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NHOOPMAILIUA O HAYYHBIX KYPHAJIAX

Ha3zBanue Ipodpuin Iepuoauu- Haykxomerpuueckue 0a3bl HMmnaxr-daxTop
HOCTh
Hayuno-meroguueckuit u | ConupanbHo- Mapr, e PUHI] (Poccus), o Global Impact
TEOPETUYECKUH KypHaT TYMaHUTapHBII HIOHB, e Directory of open access Factor — 1,721,
«Coumnocdepa» CEHTS0pB, journals (I1Tserms1), ¢ PVHII - 0,107.
nexabpb e Open Academic Journal
Index (Poccus),
e Research Bible (Kurait),
¢ Global Impact factor (As-
CTpanus),
e Scientific Indexing Services
(CLIA),
o Cite Factor (Kanana),
e International Society for
Research Activity Journal
Impact Factor (Munus),
¢ General Impact Factor (Mu-
Ist),
¢ Scientific Journal Impact
Factor (Muus),
o Universal Impact Factor
Yemckuii HayuHbli | MysnbTuanCIM- Deppanb, e Research Bible (Kurait), ¢ Global Impact
KypHAI IUTHHAPHBIH Mai, o Scientific Indexing Services | Factor —0,915
«Paradigmata aBI'yCT, (ca1a),
poznani» HO0pb e Cite Factor(Kauana),
e General Impact Factor (Mu-
mws),
¢ Scientific Journal Impact
Factor (Muust)
Yemrckuit Hay4YHbIA | DKOHOMHYECCKHN Mapr, o Research Bible (Kurait),
JKypHaI HIOHD, e Scientific Indexing Services
«Ekonomické trendy» CCHTSOPB, (Ca1Aa),
ZAekabpb e General Impact Factor (Mu-
JHsT)
Yemrckuit HayuHbli | [lemarormueckuit DeBpaib, o Research Bible (Kurait),
HKypHAT Mai, e Scientific Indexing Services
«Aktualni pedagogika» aBI'yCT, (CHIA)
HOSI0pb
YenickuitHayuHBIIKYP- Terxoormaeckuii Mapr, e Research Bible (Kurait),
Hai HIOHb, e Scientific Indexing Services
«Akademicka CEHTAOPb, (CHIA)
psychologie» Jekabpb
Yemicknid  HAay4HBId | . | ®espans, o Research Bible (Kurait),
npakTuaeckii kypran | COUMONOTMUCCKUH | 1oy, « Scientific Indexing Services
«Sociologie clovékax» aBrycr, (CIIA)
HOSI0pb
Yemickuit  HayuHblii u | @unonornueckmii | despans, o Research Bible (Kurait),
aHATUTHYIECKHH XKypHAI Mai, e Scientific Indexing Services
«Filologické aBrycT, (CLIA)
védomosti» HOSI0pb
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http://www.citefactor.org/
http://www.citefactor.org/

N3JATEJIbCKUEYCJIYTHHUL « COUOCPEPA» —
VEDECKO VYDAVATELSKE CENTRUM «SOCIOSFERA-CZ»

Hayuno-usnarensckuit nentp «Conuocdepay npuriamniaer K COTpyIHUYECTBY BCEX JKe-
JAIONIMX MOJTOTOBUTH U U3JIaTh KHUTH U OPOIIIOPKI TFOOOTO BHIA!

*  y4yeOHBIC TOCOOHS,

= aBTopedepaThl,

" JEccepTalui,

* MoHOTpaduu,

" KHWUTH CTUXOB M IIPO3BI U JIp.

Kuauru moryt ObITh M37aHbI B Uexun
(B BBIXOJHBIX JAHHBIX W3/1aHUsI OyAET 3HAUUTHCS —
Ilpaza: Védecko vydavatelské centrum «Sociosféra-CZy)
unu B Poccun
(B BBIXOJHBIX JAHHBIX W3/1aHUsI OyAET 3HAUUTHCS —
Ilensza: Hayuno-uzoamensvckuii yenmp «Couuocghepar)

MBI ocyiecTBiIsIEM cieyIolue BUIbI padoT.

" peaKTHpPOBAaHUE U KOPPEKTypa TeKCTa (McmpaBieHue opdorpapuueckux, MyHKTyalu-
OHHBIX U CTHJIMCTUYECKHUX OMIMOOK),

®  W3rOTOBJICHUE OPUTHMHAI-MAKETa,

= U3aliH 00JI0XKKH,

= npucBoeHue ISBN,

" [eyaTh TUpaXka B TUHOrpadu,

= o0s3aTenpHas OTCBHIIKA 5 3K3eMIUIIPOB B Benyue oubnuoreku Yexun mim 16 sx3em-
IJIApOB B POCCUICKYIO KHMKHYIO TIanary,

®  OTCBUIKA KHUT aBTOPY.

Bo3MoskeH 3aka3 Kak OTASIbHBIX YCIyT, TaK KaK IIOJIHOT'O KOMIIJICKCA.
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PUBLISHING SERVICES
OF THE SCIENCE PUBLISHING CENTRE «SOCIOSPHERE)» —
VEDECKO VYDAVATELSKE CENTRUM «SOCIOSFERA-CZ»

The science publishing centre «Sociospherex» offers co-operation to everybody in prepar-
ing and publishing books and brochures of any kind:
= training manuals;
* autoabstracts;
= dissertations;
= monographs;
= books of poetry and prose, etc.
Books may be published in the Czech Republic
(in the output of the publication will be registered
Prague: Védecko vydavatelské centrum «Sociosféra-CZ»)
or in Russia
(in the output of the publication will be registered
Ilenza: Hayuno-uzoamensvckuii yenmp «Coyuocghepa)

We carry out the following activities:
= editing and proofreading of the text (correct spelling, punctuation and stylistic errors),

= making an artwork,

= cover design,

= |SBN assignment,

= print circulation in typography,

= delivery of required copies to the Russian Central Institute of Bibliography or
leading libraries of Czech Republic,

= sending books to the author by the post.

It is possible to order different services as well as the full range.
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