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Abstract. The article reveals the significance of authentic materials as a specific kind of resources created for 

the purpose of language teaching and particularly Business English training purposes. It highlights why the au-

thentic materials might be used in the language teaching process. The author also analyses the selection and 

ways of exploiting of such materials according to the students’ needs in terms of their skills and language re-

quirements.  
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As a whole, the authentic material is a 

kind of material taken from the real life and 

not created for the purpose of language 

teaching. It can be a text, video or audio ma-

terial, or it can be objects such as products, 

equipment or models. The authentic material 

that is most useful for Business English train-

ing purposes is produced by companies for 

use by their staff or client information.  

There are some reasons why the authentic 

material might be used in the language teach-

ing process. First, the authentic texts have a 

number of features that are often lacking in 

the texts created for learning English. They 

exemplify the particular register to which 

they belong (for example, academic, legal or 

journalistic) and often contain specific termi-

nology and sometimes typical organizational 

structures and sentence patterns. The lan-

guage used in such texts reflects the specific 

purpose for which the material was created 

and targets of the learners for whom it was 

intended. Moreover, the authentic text in-

cludes the type of language which the learner 

may need to develop skills for understanding. 

Second, the material may provide infor-

mation about real-life situations or events. In 

this case it is the content of the material ra-

ther than the language which is useful for the 

teacher and learner.  

It should be noted that when selecting the 

material, it is very important to keep in mind 

the three main aspects such as what learners 

it is for, what the training purpose is and how 

the material can be used. The ways of ex-

ploiting the material depend on its type and 

content and have to relate to the needs of the 

learners in terms of their skills and language 

requirements. 

As a rule, text materials provide a model 

of authentic written language. Authentic au-

dio and video materials provide a model of 

spoken language which differs in many fea-

tures from written language [5]. 

The use of text materials should be seen 

in relation to the needs of the learners. De-

pending on its content, the text could be used 

for the language activities which focus on the 

vocabulary, structures or functions it con-

tains. The teacher needs to think about what 

is most useful for the learners and whether 

they need to use this language or be able to 

recognize its meaning when reading. The 

language which is only found in written texts 

should not be the focus of an oral production 

activity. 
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However, many Business English learn-

ers require speaking and listening skills [4]. 

To provide this kind of practice, the text is to 

be adapted in some other way. For example, 

the text could be used by the teacher only for 

its information content. If the learners need 

listening skills rather than reading skills, the 

teacher could use the content of the text to 

present information orally to the learners. 

Moreover, texts (for example, magazine arti-

cles) can be used to stimulate discussion and 

practice summarizing or forecasting possible 

outcomes and making comparisons with their 

own experiences.  

In general different types of text material 

can be evaluated in terms of which groups of 

learners could more benefit from using them, 

what teaching purposes (in terms of target 

language and skills) they could be used for 

and what kinds of activities can be developed 

to achieve the teaching purposes. 

Summarizing these aspects the following 

types of text material can be underlined: 

1. Books, journal and newspaper articles.  

As a whole, books may have been written 

for study purposes at universities or may be 

aimed at people who want to improve their 

knowledge and skills. Some may be very ac-

ademic, some more practical (for example, 

business books). It is worth noting that they 

are particularly useful for all kind of learners 

if the content is relevant. A prerequisite to 

setting a reading task based on a book extract 

or magazine article should be that the learner 

would be interested in reading the text if it 

were in his or her own language. 

2. Pictures, charts, diagrams.  

These are useful for producing language, 

not for providing a model (unless accompa-

nied by a text). They appeal to learners who 

work a lot with visual material. Charts con-

taining figures are appropriate for all kind of 

learners who have to present some results.  

3. Advertisements.  

Job advertisements can be used by the 

learners to apply for jobs in English. They 

should learn letter writing, preparation of a 

CV in English and even interview role plays. 

Product advertisements can be used for mak-

ing comparisons or discussing advertising 

techniques.  

4. Company material:  

 Annual reports. They usually contain 
company accounts, details of directors 

and company structure, changes made in 

the company in the previous year and a 

report on the financial standing of the 

company. These are especially useful for 

the learners to be able to present his or 

her own company. 

 Correspondence. Letters may be formal 
or informal, and can have a range of dif-

ferent functions. The skill of writing let-

ters is useful for those who will have to 

deal with their own correspondence. 

 Reports and memos. These may simply 

be short notes. These are relevant to the 

learners who have to read them or write 

them.  

 Manuals and instructions. These are 
grouped together because they have a 

common purpose and similar use of in-

structional language, although they may 

refer to either technical or administrative 

procedures. These are useful for those 

learners who have to read or write them. 

Written instructions could be reproduced 

as oral instructions if this is appropriate 

to the learners’ needs. 

 Brochures and specifications. Most com-
panies produce brochures for their clients 

about their products and services. Some 

of these have a general content aimed at 

non-specialists, others may contain spe-

cific technical information for people in 

the trade. The teacher can make use of 

the text, the specifications (for example, 

figures and technical details) or pictures 

and diagrams relating to a company’s 

product.  

 PR materials. Some of these can be of 

general interest to both company staff 
and people outside the company (for ex-

ample, the brochures about the compa-

ny’s environmental policy).  

As with text materials, audio and video 

recordings can be used simply as background 

information for the teacher or for listening 
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practice and language work or as a stimulus 

for a variety of oral activities. 

Thus, to exploit authentic materials the fol-

lowing tasks and activities can be developed: 

using authentic material to develop speaking 

skills, to practice extracting information from a 

text, to develop listening skills, to improve 

learners’ comprehension of presentations, to 

extend letter-writing vocabulary. 

Authentic material may provide the core 

of a very specialized course if the course ob-

jective is, for example, to develop skills for 

reading manuals, instructions, contracts or 

financial reports, or to develop letter-writing 

or report-writing skills. On the other hand, 

authentic material may be used to supple-

ment Business English material by adding 

interest and variety.  
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